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WILLIAMSON HOME

PRODUCT + PRINT
PRODUCTION

CONCEPT DEVELOPMENT | ARTWORK | PRODUCTION

Developed products from initial concept through finished production,
creating artwork and preparing designs for physical materials, finishing,
and manufacturing.

BACK TO INDEX —>
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WILLIAMSON HOME

PRODUCT + PRINT
PRODUCTION ) THROW /.

PRODUCT DEVELOPMENT | PRINT PRODUCTION

Designed a range of

home décor products o | ALROUND LIKEZﬂ/_\
across multiple formats , - ‘ ;

and materials, carrying T /. p (;/\./ ‘V VDUVW
each piece from concept ° = : \

and artwork through final
production.
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WILLIAMSON HOME

PRODUCT + PRINT
PRODUCTION

CONCEPT | ARTWORK | PRODUCTION SPECS

Took this clock from an initial sketch through final
artwork and production, developing the construction,
dimensions, materials, hardware, and specifications
needed to bring the product to life.

Si

Back Wall is Paper Mounted 9mm A
Backing Bo

MAKE SURE CLOCK IS 1.625"” DE

Add Non-Shiny Texture Texturizer to Pro
Paper Mc

DO NOT PUT THICK GEL TEXTURI.
DO NOT DISTRESS SII

Please Reference Sample At Your Office for
Making

Paper Mounted
Background

n , 7750

#1 Clock Hands
Painted Black. Needs
to have a Working
Clock Mechanism

Solid White /

4 125¢
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PUERTO RICAN FESTIVAL

PRINT + CAMPAIGN
PRODUCTION

CREATIVE DIRECTOR — APPAREL DESIGN + PRODUCTION

| led the development and production of the 2026 Puerto Rican

Festival apparel program, translating the festival identity into wearable
graphics for staff and attendees while balancing creative direction with
production requirements.

BACKTO INDEX —>
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PUERTO RICAN FESTIVAL

PRINT + CAMPAIGN
PRODUCTION

CREATIVE DIRECTOR — ENVIRONMENTAL DESIGN

The entrance arch transformed the festival identity into a large-scale
physical installation and became one of the event's primary points
of arrival. | designed the complete artwork system and prepared the
production files for a complex multi-panel structure, ensuring the
graphics aligned across the assembled installation. 0(4
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PUERTO RICGAN,
FESTIVAL, ...

PUERTO RICAN FESTIVAL

PRINT + CAMPAIGN
PRODUCTION

CREATIVE DIRECTOR — ENVIRONMENTAL GRAPHICS

| extended the festival identity into large-format stage graphics and
event signage, developing artwork for production at scale while
maintaining a cohesive visual system across the event environment.

na

BACK TO INDEX —>
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PUERTO RICAN FESTIVAL

PRINT + CAMPAIGN
PRODUCTION

CREATIVE DIRECTOR — CAMPAIGN SYSTEM + MULTI-FORMAT PRODUCTION

Beyond the festival's primary environmental pieces, | extended the
visual system across a broad range of print, digital, promotional, and
event materials. The work included social content, menus, maps,
signage, credentials, wristbands, promotional pieces, and other

production assets—creating a cohesive experience across the festival's

many touchpoints.

Posts
franks_ig

la;;mbamfmda ja5 tradicioes
musicales mds antjguas de Puerto Rico,

combinando ritmo, baile y narracion.

erictrembalaa @
g Grasil (pais)

“JAV NOLNITD N
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POERTOTR

FESTIVAL

PARCEL 5, 285 MAIN ST.
ROCHESTER, NEW YORK

LECEND
© wwsaren Qo
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@ o @ et [ECTETIATINETY L0S IFIELES, BORINOUEN DANGE THERTRE,
@ rartvoek W venoors

@()WBH.

MONACO MULE TITI’S MARGARITA

CRISP GINGER, BRIGHT CITRUS, AND ISLAND CLASSIC

FLAVORS COME TOGETHER = TEQUILA

FORAREFRESHINGSIP o7 MARGARITA

'WORTHY OF APUERTO \

RICANSUNGET. COCA
EN LA

DEBI TOMAZ. CASITA

COCONUT RUM

WITHHOUSE
CITRUS BLEND FOR A
TASTE OF PUERTO RIGO S~

BAILE INOLVIDABLE
BOLD CHERRY VODKA WITH
AHOUSE CITRUS BLEND

FOR A COCKTAIL

e S @ ; BACK TO INDEX —>

FOR DANGING ALL NIGHT LONG.
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SILKWORM/PYRA PROMO

APPAREL + PRODUCT

DESIGN LEAD | APPAREL DESIGN + I[LLUSTRATION

Developed apparel graphics and merchandise concepts for Southern
[llinois University, balancing established brand standards with more
expressive, illustration-led work. From the Saluki Takeover Tours
campaign to campus-inspired merchandise, the work spans concept
development, apparel applications, and production-ready artwork.

-26 CHICAGO, IL PHOENIX, AZ
24 MEMPHIS, TN 4.3-22 SOUTHERN ILLINOIS
'9 DALLAS, TX 4.3 CARBONDALE, IL
0 HOUSTON, TX 4.8 MARION, IL
THE VILLAGES, FL 4.10 BENTON, IL
TAMPA, FL 4.15 CHESTER, IL
i NAPLES, FL 4.17 ANNA/JONESBORO, IL
) NASHVILLE, TN 4.22 MURPHYSBORO, IL
5 ST. LOUIS, MO CALIFORNIA

BACK TO INDEX —>
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APPAREL + PRODUCT

DESIGN LEAD [ ILLUSTRATION + APPAREL PRODUCTION

Created an illustrated apparel graphic inspired by Camp Ondessonk's
landscape and identity, translating a hand-drawn concept into
production-ready artwork for screen printing. The resulting design
became one of the camp’s best-selling apparel pieces.

BACK TO INDEX —>
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RPEEREORNMEONS H A K

BRAND + CAMPAIGN
SYSTEMS

CAMPAICN DESIGN | PRINT + PHYSICAL APPLICATIONS $._ WATER CAP
$_ ELECTRICITY CAP

$5 TRASH FEE

$40 STANDARD
$50 RESERVED

Developed marketing and promotional materials for student housing,
extending the Campus Vue identity across print collateral, leasing
materials, and physical event applications.

2 BED | 2 BATH
DOUBLE

STANDARD 1,086 5. F......$ per month
POOL VUE 1,086 5Q. FT.......$ per month

CAMPUSVUEAPARTMENTS.COM s @
4459 N. MACGREGOR WAY, HOUSTON, TX 77004 | (281) 888-5570

BACKTO INDEX —>
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PEEREOEM © S H A K

BRAND + CAMPAIGN
SYSTEMS

CAMPAIGN SYSTEMS | DIGITAL + PRINT

Developed adaptable marketing assets across multiple student-
housing properties, maintaining a consistent campaign framework

while adapting the visual language and messaging to each community.

12

DISTRICT

o W LEDSTNG

New Rate: $645
Per Bedroom*r >

wailability, rat

KW*;STDME VALUE.
GREAT
LOCATION.
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FALL2025 | 8 1 R WHW

Modern student living steps from campus.
Spacious, stylish, and built for you.

SCHEDULE A TOUR ‘ VIEW FLOOR PLANS

ACROSS FROM UNLV CAMPUS 2.735.5315 LEGACYLV.COM

You re Approved ‘ Dlscover How 1t Feels ‘

WHY STUDENTS LOVE LEGACY LV

Thoughtful amenities and modern features
designed to help you live your best life.

BACK TO INDEX
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OTHER APPLICATIONS

CASSANDRA EDWARDS

PACKAGING + OTHER

APPLICATIONS

EDITORIAL DESIGN | PRINT PRODUCTION

MICHAEL D.

yoUR BREATH IST

INNER SANCTUARY
Copyright ©2025 by MichaelO. Willams.

Al ights resarved. Printed in the United States of Ameica. No part of

itton permision except in the case of bikf quotatins. embodied in
il articesof reviews.

Bookand Cover design by GRREATIVE Desian

WILLIAMS

HE BRIDGE BETWE:;IE
[ YOU'RE LIVING AND THE PE
YOU'RE SEEKING.

13
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SACTUARY
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MIGHAEL D. WILLIAMS

10.2 A loving kindness
meditation script
and 7 reasons touse it!

Loving Kindness Meditation or Metta meditation is a centuries
0id practice that originally comes from the Buddhist tradition.
It involves repeating a set of phrases sending out your wish
that you, and allbeings, be happy, peaceful, and healthy.

What is Loving Kindness

Meditation?

Loving Kindness Meditaton or Metta meditation s a centuries
old practice tha originally comes from the Buddist tradton.
Itinvolves repeating a set of phrases sending out your wish
that you,and allbeings, b happy, peacefu, and healhy.

The phrases are tradtionally something lie:
May (you / we) be happy

May I (you / we) be peaceful

May | (you / we) be welt

You begin by saying these phrases to yourself and then to an
increasingly wider group: starting with someane you love or
feel close 10, then Someone neutral, someone you have some
negative feslings about, and finally expanding this out to all
beings.

For those of us who tend 1o err on the side of cynical it

might sound a litle simple and sugary on paper, But as
Sharon Saizberg, leading meditation teacher and author of

” =

INNER SANCTUARY
Lovingkindness, puts it

in realty, the practice of loving-kindness is about cultvating

y
10 see people (including ourselves) as disconnected, statically
and rigidy isolated from one another. Loving-kindness is

push back against assumptions, prejudices, and labels that
most of us have interalized.

And as Ive found with a ot of aspects of yoga, Its only when
You actually get on your mat and practice with intention and
attention to realy experience what s really about

In this aricle Il cover some of the evidence-based benefits
of Loving Kindness Meditation (LKM), a scrit 10 follow and

EKhartYoga to make this practice more meaningful

7 Benefits of Loving Kindness
Meditation

Moder science increasingly backs LKM up as a powerful
practice which brings  host of emotional, social, neurological
and physical heatth benefits. Some of the studies into LKM
have shown itis associated with
Increased Positive Emotions -

such s love, oy, awe and hope which led to improvements in
purpose inlife, social support andife satisfaction (Fredrickson,
and colleagues, 2008)

=

INNER SANCTUA

MICHAEL D. WILLIANS

Your Journey Home

Dear Friend,
Choosing to pause is an act of profound courage. In a world
‘that demand worth, chosento

breathe, to listen, and to return home to yourself.

akis more than a destination; it is a companion for the

INNER SANCTUAR
Thank you for trusting me to walk alongside you. As you close
this book, know that your presence is powerful and your body
is: wise. You were never truly lost you were ahways just one
breatn away from home.

The sanctuary is yours. It always has been.

With deep respect and unwavering belief in your journey,

—MICHAEL D. WILLIAMS —

Developed the visual system for Inner Sanctuary across the book cover,
interior pages, and supporting print materials. From page structure and
typography to final production, the design was built to remain cohesive
across every format.

Ogy
e powﬂ, Ire Iing right now. 1 wrote these pages from my own
F"l J of struggle, knowing how it feels to be lost in the noise
~ Fool § much strengt it takes to finally si still. What | found
21 Jat1 hope you now know i that the peace youve been

T Breath is your most constant ally. It asks for nothing and

Js nothing t smply inies you back t th present, he

iplace where healing is possible. These practices aren't

S Uit reaching perfection they are about meeting yourself

FOR § P Etly where you are with kindness. Whether you have five
Mo !

Jutes or five breaths today, tis enough. You are enough.

e e il remsinchalenos, v row hve the s
Wiat the ety o0 have permissn 10 pase
Vng o v h knviedgs it e e arcuey s s
LY | Jecessie, wating to ek i
-
o i, .
iars g,

oy, Koesntcome from inding sl the answers, but from o longer
abandoning yoursel to foo forthemn.
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OTHER APPLICATIONS

PACKAGING + OTHER
APPLICATIONS

DESIGN LEAD | VISUAL IDENTITY | PRINT + EVENT COLLATERAL

A custom visual identity developed across the full guest experience,
from invitation suite and day-of collateral to signage, favors, and
personalized details. The system was designed to feel cohesive at every
scale while remaining distinctly personal to the couple.

Wi

Lo the

BACKTO INDEX —>
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OTHER APPLICATIONS

PACKAGING + OTHER
APPLICATIONS

PACKAGING DESIGN | BRAND IDENTITY | PRINT PRODUCTION

Developed the packaging system for a luxury membership box, from
monogram and supporting graphics through production-ready

box artwork and print materials. The work required translating the
visual identity into a cohesive physical experience across multiple
components and formats.
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BOOK BOX 2026
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